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1990
January

February

April

May

September

1991
March

Discovery launches The Discovery Interactive Library,
cable television's first entry into the interactive video
market.

Discovery forms Its first corporate programming
partnership, signing an agreement with Mobil
Corporation, Saudi Basic Industries Corporation (SABIC),
and the saudi Arabian Oil Company (saUdi ARAMCO).
The agreement supports the world television premiere
of Arabia: sand. sea at Sky.

Discovery enters the home video arena via direct
home video sales. Initial offerings Include a minimum
of one video per month.

Discovery passes the 50 million subscriber mark
according to A.C. Nielsen's May Universe Estimate.
Discovery stands at 50,367,000 households and ranks
as the 7th largest cable network.

Discovery ranks #1 in non-subscriber Interest (43%) in
second annual Beta non-subscriber survey -- well
ahead of CNN (35%), ESPN (35%) and AMC (33%).

DIscovery announces that It will double Its original
programming hours and offer nearly seven times as
many hours of originally created anthologies for Its
upcoming season.

Nielsen announces that Discovery is available to 52.5
million households, making it the sixth largest cable
network and surpassing MlV.

Discovery's Production Unit launches its quarterly
Discovery Specials with the world television premiere of
Citizen Carter, a chronicle of Jimmy Carte(s post­
presidential years.

-continued
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DlIeovery Communications. Inc.
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April

May

september

OCtober

November

1992
January

February

FAST FACTS

Discovery continues as a top-ranked service in
nonsubscriber interest, according to the Beta survey.

Discovery reaches definitive agreement to purchase
The Learning Channel from Financial News Network
and Infotechnology, Inc.

Discovery airs The second Russian Revolution, an
unprecedented six-part senes on the riSe and fall of
Soviet President Mikhail Gorbochev. The criticol~

acclaimed series features extensive interviews with
Kremlin and KGB Insiders.

Discovery Networks, a unit of the ne~-formed

Discovery Communications, Inc. (DCI), launches the
new Leeming Channel, devoted to making a world of
ideas accessible to Its viewers.

The Leaming Channel premieres Teacher TV, a joint
production with the National Education Association
(NEA) "by, for and about teachers."

Discovery gains Its largest audience ever - 1.68 million
viewers - with WIngs OVer the Gulf, which showcases
the aircraft used during the 1991 Persian Gulf war.

Discovery reports Its highest-ever monthly prime-time
ratings. with a 1.3 overage during January. according
to AC. NielSen. All other ratings categories increase as
well.

Discovery Communications signs agreement with the
Center for Democracy and the new Russian Federation
to proVide Russian citizens with programming teaching
principles of Democracy.

-Continued



Dlcc:overv COmmunleatloN, Inc.
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FebrualY

March

April

May

June 17

July

Yankelovich Monitor study finds that DiscovelY is the
most recognized environmental cable network,
according to a survey of television viewers.

DiscovelY offers Its viewers a fresh look at the 1992
presidential hopefuls with Its timely special, The
Presidential Candidates: Address to the Nation. The
two-hour program Is anchored by CBS News veteran
Walter Cronkite.

Discovery presen1s Its most ambitious original
production, In the Company of Whales, a feature
length film that captures the true beauty and essence
of the wo~ds largest mammals. The film is hosted by
the worlds foremost whale expert, Roger Payne.

The Leamlng Channel launches Teacher TV as a
weekly series in response to the overwhelmingly positive
feedback of teachers to the November 1991 pilot.

The Discovery Channel announces Its fall season
lineup, Its most ambitious ever, with 33 percent of
programming original, co-produced or commissioned.

Discovery is again #1 In non-subscriber interest (62%)
versus CNN (52%) and the Family Channel (43%).
Discovery'S new acqUisition, The Learning Channel. is
ranked # 1 In non-subscriber Interest among new
channels (35%), outranking Comedy Central (28%) and
the Sci-Fi Channel (26%).

The Discovery Channel marks its 7th anniversary ranked
as the 5th largest cable network with 57.8 million
subscribers .

Discovery receives Its first prime-time Emmy nomination
as In the Company of Whales is nominated by the
Academy of Television Arts and SCiences in the
category of Informational Special.

-COntinued
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August

October 1

December 11

1993
January

FAST FACTS

The Leaming Channel announces the launching in
December of Ready, set, Learn!, a daily six-hour
commercial-free block designed to engage two-to-six
year olds in enriching programming solely devoted to
enhancing their readiness for school.

A year atter Its relaunch, The Leaming Channel
celebrates Its one-year anniversary with a subscribership
of 17.6 million, up from 15.5 milllon, Its count on
October 1, 1991.

Discovery Communications, Inc. leaps Into
television's new technology field as it announces
Your Choice TV™ -- a venture designed to help
organiZe the hundreds of new viewing options made
possible by digital compression.

Discovery Communications, Inc. consolidates ownership
of The Discovery Channel - Europe as part of a
strategy to create a global brand for the company's
highly successful U.S. cable network, The Discovery
Channel. DCI also consolidates ownership of The
Leaming Channel - U.K., which Is currently a three­
hour-a-day educational television service available only
on cable in the United Kingdom.



FAST FACTS
John Hendricks

Founder, Chairman and CEO
Discovery Communications, Inc.

Recently hailed by Business Week magazine as "the
conscience of cable," John S. Hendricks is founder,
Chairman of the Board and Chief Executive Officer of
Discovery Communications, Inc. (DCI),

DCI owns and operates cable television's The Discovery
Channel and The Learning Channel, as well as ancillary
businesses in home video, interactive video, magaZine
publishing, and international program and distribution.

He incorporated the company, originally called Cable
Educational Network, Inc., in 1982 in order to develop a
new cable television seNice. As a result of these efforts,'
The Discovery Channel was launched on June 17, 1985,
As the founder of The Discovery Channel, Hendricks
created America's first cable network designed to provide
world class documentary programming in the areas of
nature, science and technology. history, human adventure
and world exploration. The Learning Channel. which the
company acquired in May 1991, complements Discovery
with its mission to consistently offer people of all ages -­
from pre-schoolers on -. an enjoyable, entertaining way to
learn and satiSfy their natural curiosity.

With an initial investment or $25 million and Hendricks'
obsession to bring documentary programming and
innovative specials to American television. The Discovery
Channel has become one of the fastest growing coble
television networks and now ranks fifth in size, with nearly 59
million subscriber households.

-more-



John Hendricks
(continued)

Hendricks also seNes as: Chairman, Board of Governors,
National Academy of Cable Programming; Member, Board
of Directors, University of Maryland Foundation; Member,
James Madison Council, Library of Congress; Member,
National Council, National Museum of Natural History,
Smithsonian Institute; Member, Board of Directors, Cable
Television Advertising Bureau; and Member, Advisory Boord,
Lowell ObseNatory.

Before Discovery, Hendrtcks seNed as president of the
American Association of University Consultants (AAUC) ­
from 1976 to 1982. Hendricks founded AAUC, a private
consulting organiZation specialiZing in media relations,
television distribution to educational programming and
direct mail marketing of educational programs and
seNices. Clients of AAUC during Hendricks' tenure included
over 160 colleges, universities and educational film
distributors. AAUC worked to generate corporate grant
support for university media projects and research activities
in the sciences.

In conjunction with his AAUC duties between 1974 and
1980, Hendricks seNed as Director of Corporate Relations
for the University of Maryland (Central Administration).
Hendricks managed efforts that generated corporate and
foundation contributions totalling $7 million annually.

From 1973 to 1974, Hendricks seNed as Director of
Community and Governmental Relations for the University
of Alabama in Huntsville. While seNing as Director,
Hendricks raised $3 million in contract awards.

Hendricks holds a B.A. in History (Magna Cum Laude, 1973)
and an Honorary Doctorate (1991) from the University of
Alabama in Huntsville.

2193



FAST FACTS

Ruth L. otte

President and Chief Operating Officer
Discovery Networks

Ruth L. Otte is a business executive committed to creating
a better world, and she firmly believes that television can
play a critical role in that endeavor. /1s President and
Chief Operating Officer of Discovery Networks, which
manages and operates The Discovery Channel and The
Learning Channel, she puts her ideals into practice.
Discovery Networks' miSSion is to present television that
enlightens and educates, as well as entertains.

Otte's efforts have won worldwide acclaim for The
Discovery Channel, and helped transform a small,
entrepreneurial venture into an international multimedia
company that operates the fifth largest cable television
network in the Untted States.

When Otte joined The Discovery Channel in October 1986,
she established an environment where people are
committed to working together with trust and mutual
respect. dedicating themselves to innovations in customer
service and the production of a quality product, while
keeping an eye on the bottom line. She encourages
open communication and strives to make everyone
conscious of the importance of anticipating and quickly
responding to customer concerns and marketplace
changes. Most importantly, she ensures that both The
Discovery Channel and The Learning Channel fill a specific
niche by offering a sizeable audience informative and
inspiring programming that is not available on any other
network.

Six years later. it is clear that Ofte's management style has
contributed significantly to The Discovery Channel'S
success. The network has grown dramatically, expanding
its subscriber base from 156,000 to 59 million households.
Telecasting 18 hours of programming a day, Discovery has

-more-



Ruth L. otte
(continued)

earned an enviable reputation for its innovative
documentaries and nonfiction specials and series covering
such topics as nature and the environment, science and
technology, history, human adventure and world
exploration. The Learning Channel, cable's premier
education network, consistently offers people of all ages -­
from pre-schoolers on -- an enjoyable, entertaining way to
leam and satisfy their natural curiosity.

Otte is quick to share credit with her extraordinary
management team, IndMduals who, she says, help her to
continually learn and grow. She believes that learning and
continually challenging fundamental assumptions are
essential to the company's success. People at all levels
are encouraged to innovate and take the lead to create
and enroll their colleagues in collaborative goals and
projects.

Before joining DiScovery, Otte honed both her knowledge
of the cable business and her management skills at MlV
Networks, where she spent seven years, most recently as
Vice President of Marketing for MlV and VH-1 in New York.
Her prior background includes eight years of marketing and
consumer research experience with major corporations that
include The Coca Cola Company, Fuqua Industries, Inc.,
Eaton Corporation and lIT.

Otte holds an M.B.A. from Georgia State University (1978)
and a B.S. from Bowling Green State University (1971) in
Bowling Green, Ohio. She graduated magna cum laude
trom both instITutions.

Otte is currently CEO in Residence with the Graduate
School ot Management & Technology at the University of
Maryland, University College. Otte was the 1991 Chairman
of the Cable Television Administration & Marketing Society
and has seNed on ITs Board of Directors since 1987. Her
accolades include: the cable indUstry's Woman of the Year
in 1987; one of the Top Ten Women in Cable in 1989;
winner of the National Cable Television Association's
Vanguard Award for LeaderShip in 1991; and winner of
Women of DiStinction Award by the National Association for
Women in Education in 1991.
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Greg Moyer

Executive Vice President
Programming Group
Discovery Communications, Inc.

As Executive Vice President of Programming for Discovery
Communications, Inc. (DCI), Greg Moyer oversees the
creation and acquisition of DCI's programming both
domestically and intemationally as the company continues
to add seNices worldwide.

Moyer joined The Discovery Channel at launch in August
1985 as Director of Communications. In January 1987, he
was named Vice President of Marketing and
Communications and seNed in that post until November
1988 when he was promoted to Senior Vice President of
Programming and assigned to lead the company into
original production as well as oversee programming on The
Discovery Channel and. beginning in 1991. on The
Learning Channel. Moyer was promoted to the position of
Executive Vice President of Programming for DCI in January
1993.

As Executive Vice President of DCl's Programming Group,
Moyer is responsible for the following areas: Discovery
Channel-U.S.; Learning Channel-U,S.; Discovery Productions
Group; Shared Program SeNices; and Corporate
PartnerShips. He is also responsible for the Discovery
International programming division, with the exception of
TDC-Europe and The Learning Channel in the United
Kingdom.

-more-



Greg Moyer
(continued)

Since assuming responsibilities for programming in 1988,
Moyer has steered Discovery into an aggressive strategy of
original and co-production. Among the first programs were
Ivory Wars, the critically acclaimed examination of
elephant poaching in East Africa, and Black Tide, a one­
year retrospective look at the tragic oil spill in Valdez,
Alaska. Discovery's first originally commissioned series,
Invention, produced in association with The Smithsonian
Institution and the Beyond International Group, premiered in
the fall of 1990. Today, there are over 300 hours of
original production in the DiScovery pipeline.

/J.$ head of Marketing and Communications, Moyers first
contributions included launching the award-winning TDC
magazine (relaunched in September 1992 as Destination
Discovery); creating the first trade advertiSing campaign for
DiScovery; and designing print materials for Discovery
affiliates and press promotion.

Moyer was also one of two project art directors responsible
for creating Discovery's new on-air promotional paCkage.
The on-air look won the "Best of Show" award in the
Broadcast DeSigners /J.$Sociation's 10th Annual International
Design competition in 1988.

After graduating from Bucknell University with a B.A. in
Communications (1975), Moyer worked as an editor for a­
chain of daily newspapers in suburban Philadelphia before
leaving to incorporate as a freelance photographer, writer,
editor and designer. In 1980, he moved to Washington
and accepted the post as Director of Communications for
the Center of Science in the Public Interest, where he
designed and executed a media and marketing plan that
drove membership of the Washington, D.C.-based non­
profit organization from 25.000 to 80,000 members.

Moyer left the Center for Science to accept the post at
DiScovery less than two months after the cable service
launched.
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ALASKAN BEARS

Coing where no camera has gone before, the producers

of Alaskan Bears create respect and concern for these

awe-inspiring creatures.

Filming with the aid of bear experts from the Alaska

State Department of Fish and Game, Alaskan Bears'

camera crews were able to get incredihlv dose to their

subjects in never-before-seen, remote areas of Alaska.

The one-hour special focuses on how the bears have

adapted to a tough Alaskan envi ron ment.

Extraordinarv footage shows bears preparing for

hibernation, searching for food, and going on "spring

break" - a period when the usually isolated creatures

enjO\' each others' companv. Breathtakll1g

cinematograph\' captures the land in \\hich the\' live:

volcanic mountains and rugged shorelines.

··•
···••·••···••••··•·••••••··•·••••·
••··••··············••····





PORTRAIT OF
A WORLD AWAY A PEOPLE

Let award-winning · Portrait OfA People is a I··wnterproducer · new, multiple a\\·ard-· I·
:\ann Glass tempt winning anthology of··YOU away from your · shows concerning

•
J•

usual routine with a · endangered cultures.·•
whirlwind trip to an • Worldwide events make•·unusual destination. • this anthologv ofhour-•·From an impromptu · long episodes even more··
hongo concert in • important than ever. One• I·• of this year's episodes,··· Ito a stirring Buddhist · Disappearing Worlds:••

ceremony in a Tibetan • The Wodaabe, features a•· Ishrine to the sparkling spray · cattle herding tribe in the·•
of a wild ~ew Zealand • vast African desert. As the·•
adventure, its a series of • Wodaabe lifestyle grows I··one-hour trips that truly · more and more tenuous,•·· so does their tribal identity. Itake vou ...A World Away. ·•· The cameras that filmed,.i •

~/I.<' •• this episode may have
~ • I••

captured the \\'odaabe 's•··· last moments. Other
• I·· episodes this year include··· Fragile Earth: Triangle of••· Life, Lost Land of Tanu··· Tuva, and Disappearing•

Worlds: The Kayapo.

1\ Ial1\' episodes of

Portrait OfA People

· were made h\· Granada··· T\', maker of !E\'.'EL Ii\:·•·· THE CRO\\':\ and

BRIDESHEA.[)

RF\"JSlTEI1.
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DISCOVERY DISCOVERY DISCOVERY
PROFILE SERIES SHOWCASE SIGNATURE SERIES

Focusing on magnetic · Since the fall ot 1988, · Discovery is Known for its· ·· ·personalities, historical · Discovery Showcase has · nature and adventure series· ·· ·events and social sciences, · presented a potpourri of · and Discovery Signature· ·· ·That's the mission of · some of I )iscowr/s most · Series is the best of the·· •
Discovery Profile Series, a · popular programs and · best. This year's· ·· ·returning .1I1thologv of · exciting premieres, · hour-long programs• •· •
one-hour mini-series • Continull1g in the tradition • include the new• •· •
episodes. This vear, the · of superlative hour-long • mInI-senes· ·· ·mini-series includes · episodes, thiS year's • Endangered World-· •· •
Great Fighting Machines • schedule includes two new • Zimbabwean Trilogy,• ·· ·ofWorld War II, which · episodes: The Nature · the new five-part mini-· ·· ·examines the courage · World ofMitsuaki Iwago: • series Secrets of the Deep,· ·· •
shown [n' men at war as · Penguin Summer, filmed · and the returning four-part• ·· •
the\ grapple with the · in Antarctica, and Bodie: · mini-series The Galapagos,· •· •
technologv that \\'ould • Ghost Town Frozen in •· ·· •
change defense t()rever. · Time, an entertaining look ·· ·• •
Uther mini-series · at a harsh gold mining ·· ·· ·scheduled: Crime Inc., · camp. Uther shows include ·· ·· •
Jack Hanna's Wildlife · The Next Disaster- •• •· ·Series and the Human • Are You Prepared?, and ·· ·· •
Animal, hosted by · The Dynamite Dynasty. ·• ·· •
Phill )on,lhut', · about a t,lIl1i/l'·run ·· •• ·· demolitllll1 company, •

•··········

I
I
I

I
I
I
I
I
I



DISCOVERY
SUNDAY

DISCOVERY
PRESENTS•••

··
······
···

Discovery Sunday features · All week long for 13 weeks,·•
premiere aJrlngs oj high- • Discovery PreselJts ...··protik documentaries and · offers viewers hour-long·•
repeats of I'tlpular · opportunities to immerse··programs in a \'arJetv of • themseh'es in exciting,·genres often with .l pop · engrossing and often•·culture tmst. The two- · unusual subjects, \ 'iewers••
hour block ma\' showcase • might spend fivc·•
two different one-hour • consecutive nights••
programs or one two-hour · exploring The Wonder•·program. Highlights for · ofWestern Australia.··this season IJ1clude Radio • The next week, thev'lI··Bikini, a chronologv of · delve into Timewatch,··atomic testmg 00 Bikini • the series that probes the••
Atoll, Bryond Bizarre, an · mysteries of history.· . .

•
exploration of strange · Or broaden their•·people, placcs. and rituals. • understanding of our••
Korea: The Forgotten War, · world in Emm\' Award-••
and Women Undercover, • winning Planet Earth.·•
a look at \nlnlen working · Even' night the stem'·•
for the DE:\ hoSll'd b\· • builds, hen' week a new··act ress Hem Thomas · subiect takes the stage.••
I, Sgt. Luc\ B,lte, ()f · Discovery Presents ... is a··H1LL STREET BILTS), · unique challCt' to kno", a·•· single subicct insidc··· out - ~lfld that mean,·
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AWORlD Of IIUS

IHf WIIHllI: AIUfVISION HISTORY PROGRAM HIGHliGHTS

THE END OF THE OLD

ORDER - 1914-19~9

By 19 I4 Europe was a powderkeg

waiting to explode. \\'hen It blel\',

it took the rest of the wurld \\'lth it

into World \Var l. What

happened next? How did the

boom of the postwar \'{,drS turn

into the bust of worldWide

depression? And how did the end

of the old order dnd economic

catastrophe instigate the me of

the Nazis?

••
: heritage to their universities, the
•• cultures dnd peoples of :\fricd still
•
: intluence our world toda\', But

: how much do we real\\' know
•• about them? How did the spread
•
: of the Bantu from Cameroon

: change the nature of sub-Saharan

: Africa? And vvhat events so\\'ed
•
: the seeds for the great kingdoms'

: eventual conquest and downfall'
••·•·••••••··•••••••••••••·••••••••·••••••··••·•

THE AGRICl'LTL'RAL

REVOLl'T10;-': ­

8000-S000BC

When man began to selectiveIv

breed and cultivate certain

animals and plants, he started

down the road to controlling his

environment. But what demands

did agriculture and herding put

on earlv tribal structures? How

did communities eventually turn

into cities' And why was the

transition from hunter to farmer

so Important'

THE ~10NGOL

O~SL:\l:GHT - 850-1500

Genghls Khan and his Mongol

hordes were a tide of terror th.lt

swept dCTOSS the Asian steppes

and threatened to conquer the

world. How dId he unite the

\longols Into a legendary

fighting force, feared for their

militarY prowess and superb

horsemanship' What happened

to the peoples thev conquered?

And why did the Mongols

eyentudllv disappear'

:\ FRI ( .\ BEFORE THE

EL'RUPE.\,:"" - 100 - 1500

Eg'-Tt '\xum \Iali, Benin, The

~reJt ,I\illzatlons of Africa­

,'enter, ot IeJrnlng and vast

n<.'t\\(HI-., III trJde dnd

Cl1mmcrcc' Frl1m their artistic

•••••·••••••••·••••·•••·•·••·•••••·•••··•·•••••••·•••·•••••·•••••···•·•••···•···········

How Clll \OlI stuff 10 million years of human

history ill to '::5 half-hour episodes? Ask Professor

Geoffrt'\ B.lrfJclough, editor of The Times Atlas of

World Hl~t(ln'. the international bestseller that's sold

over -lOO,()OO copies. He's the principal consultant

fOf one of the most ambitious television series ever

product'd, L'sing specially designed animated maps,

unique computer generated graphics, and both rare

and speciJlh' commissioned footage, The World: A

Television History provides a truly global and

geographical view of human history.

The World: A Television History uses no inter­

viewer' 'nd no presenters. The series relies entirely

on inn\> \ative visual techniques to bring to life our

common history. From the dawn of mankind to the

end of the Cold War, The World: A Television

History breaks

down world

history into

insightful, easy­

to-digest chunks.
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FRONTIERS
OF 'LIGHT SKYBOUND X-PLANES WINGS

poullding, ,h.Jr.:n,dill<.'·

rushins '':,hUIl.

Disco\'Crv's r~turnins

Wings is b,](K for

anoth~r he,Ht·

behind-the<if&nes

and ~Iam-bac~into-

stories, tectmo-jntt)

·······: . hou~g anthology \"
•
: t~J~p"ord ttn tli~ht·: fans. Fighting jets

~ and civilian tdl(;orb.
'....~ ......_.- '"

:: SteaIifihorobers ~Jnd

.~ supersonit~s.. Jt.-
• \'i~\\'ers I;et ,l health"

.: ~ .4fIi"'"

; dose of hi,ton', '
.. _<- .••e:..·

7
HO\\ does it feel to

X-2~; 2 as Mel Apt

breaks Mach 3 - atfd

~)unch ,l hole in th~ s\:v'

ChuLk Y~ag~r knows. In·: X-Plane5~ )'eager and.~._

·• other test pilots~il\#11

: vou-what it's I~to-
~~_ I

: push the edge of the

: ;'em-elope i~an

·: experimental prototype.
•
: . X-Planes' cameras put

·: you in the cockpit of the
•·•·

•·

i• then crashes in a baUof.•...
~:. tlame of'! a dry lake bed.

•
• Discovery'.. new half -
·: hour series brings their-seats vie~<;'frolll

: v!ewers more tlu: co.,Eqr spe! .
~ • or- _. : ...:;;~'c.. ...~_.. :<:

... fascmating lacts ab9ut 9: and-pre~~n.Wings

.: the airplan~ proto"e~. :' is~~~5-.d·-
• moti st()rie~ offhdr ~ ~: -di·eha~agret'.
: :-~; ... -'-'~'ft~ :...at&.~... ~ .
: design and designers-. '..~· .~

more ~I~witness stpries~~"';:.e ' ......\;" •
frOm the pilots, and'- :

·••..:

k,t ~'dot, t.lCC every daY'~

ell thl'lr II\e,. ',;. .., ~
.- -.~ .

._-~ .
•••

~~-~_., .~ .-

1IltLI-llghh to .'.!lOO

Illelcr fr~~ f,ill" th~

intll\i(ating thrill of

br~aKing ~arthh' bonds

is captLlr~d in

Skybollnd Dismvery's

new half-hour series

c\plores diffe1"ent facets

of tTying; he~Pte~ .•.,

aero~ics, gDrs,. .~

pafisailing. bup pilots,

engineering. .",

dreaiTlabout.

*vdo£ment and more.

~ky~d-l?.fings_~~rth­
bound viewe~~llife

·advent.~remost can onlv

··

•·····

•

Th~ hr:>t pO\\l:r~d tlight.

Th~ tirst cm.ss-Lountrv

.-
Institution and

than the Smithsonian

their li\t:s. \\'ho bdter

and WOllll:n who risked

,wd s()ml:tjl11~s lust

1)i,covery to r~ount

that Slorious. exciting

hi~ to n' Each~pisode'¥.

ot ttl!'> new hour series'." •
~

(,'k-ilLlt,', dltkr<.'nt "

Frontiers Of F1igllt• .I'

til III III ,!I,I: r, rL'\\,it thc

,,\(it<:IllCllt II ith the

\11" ,111d "[',1(,' \ 11I,,'lIIll

111 \ \.I,h Instlln.

tlight. Th~ hrst

transatlantic tlight.
'--'<'J./

The hrst tlight around.

~le world. The f¥st

,pac~ tlights. Each

barrier f~ll to brave men
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·IHE BIG WET

g' 7 7 ?' ? m r

"

~..

: Once a year, tf~e dry

• reaches of Northern

··• Australia are battered by
.". .·

torrential monsoon rains.

Where does a koala bear

: go in the downpour? Does

··: the duckbill platvpus
··• mind the monsoons?

: Viewers will find out in··: The Big Wet, a &.lew one-hour documentary
•.;.
• offering J rare glimpse of an anntiftl natural
: ~.

: d~a.F~r som~t's J time of regeneration; for·•
• others, a moment of reckoning..··
P~d~ed in A~ia, The Big Wet - :.

looks arbow one of the most unusur
· -~. --

ecosystems oo'eartb.ll:'actffto the
~.. , . -i+- .;;;:.- ..

· \'~iableiOf the'lPonsoon.
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JUSTICE FILES

ARTHURC.CLARKE'S
WORLD OF

TERRA X STRANGE POWERS

• truth to these fll\,ths author and imt?ntor

Arthur C Clarke t.lke,

\'iewers on a half-hour
···

Thl,t lIr,e ot the Ph,lr,wh, • .\l.lgi(",t·\tr,l-,,·n'llll-

• .\t1.111 t1'>, ,\n, il'nt ,lstm- ~1,'r(q'tilln",gho,t" Ih"

• and :'Ldta, h there al1\' subJect \\'hen ,uenti,t,

• and legends? Yesterday's

• nwsteries get soh'ed l.w

new hour-

Justice Files,

presents a

long series,

gripping

alternative to

King TutJnkhan1t'n's tomb. pragmatic vit'wers

• boob\' trap that poisoned that will give t'\tn th,'

• SOI1lt' of tht' discoverers of • hardest-headed

JOurnev to the edge (l(

reality, Arthur C.

Clarke's World of

Strange Powers

investigates curious

visions and odd pll"'l­

bilities in a manner

food for thought.

·····

··•·•··•••·······•··

mvstical. It was a dewrlv

• laid Egyptian bacterial

: Tn hnd nut more, viewers

• (an turn to Terra X.

prewnt similar crimes in the

future, Star attorney Arthur

:. I iller describes how laws have

(hanged as a result of the cases

profiled in Justice Files.

use actual video, participants and evewitnesses. Justice

Files doesn't stop with the crimes. It delves into the

reasons tor crime, examining how each type of crime

affects society and how to

tabloid TV crime shows and superficial coverage of • tl)daY', scientists in

America's crime explosion. Emmy award-winning Terra X, the returning

ABC News correspondent Forrest Sawyer leads viewers half-hour series. \Vas

through real cases, getting into the stor\' with real cops : there realh' a pharaoh's

·and real vidims. Painstakingly reconstructed stories : curse? Yes, but it wasn't
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